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- a self-governing organisation of German 
universities:

- 229 member universities
- 125 student bodies

Deutscher 
Akademischer 
Austausch
Dienst

The DAAD is...

Introduction to DAAD
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Introduction to the DAAD

The DAAD has...

• 63 Regional Offices and Information 
Centres (IC) all over the world

• an annual budget of around 300 Mio Euro

• 475 DAAD Lecturers

• 55.000 DAAD scholarship holders

• around 600 professors on 90 selection 
committees

The DAAD is...
• National Agency for EU-Mobility 

Programmes

• National IAESTE Secretariat (traineeships 
and internships)

• (Co-)responsible for the Marketing 
Consortium GATE

• (Co-)responsible for the TestDaF Institut

• (Co-)responsible for “uni-assist”
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The DAAD-Budget and its Results

20% Students
60% Graduates, PHD
20% Staff

250 programmes

DAAD Budget 2008
300 million EUR

Foreigners

(DAAD: 35,300)

Germans
(DAAD: 21,200) 

ERASMUS/ 
LEONARDO 
grants for 
Germans

(EU: 29,000)
Ministry of 

Foreign 
Affairs

Federal 
Ministry of 
Education 

and Research

Federal 
Ministry for 
Economic 

Cooperation 
and 

Development

Other 
sources

EU



5September 2008

Goals and expenditures of the DAAD (2008)

Educational 
cooperation with

developing countries

Promoting academic, economic,
and democratic development

in developing and reform countries

51 mio euros

Internationalisation
of German universities

Increasing the international 
appeal of German universities

(including marketing) and promoting
the international dimension in 

German higher education

60 mio euros

Promoting
German studies and
the German language

abroad

Promoting German studies, German 
language and area studies

programmes (including Lektors) 
at foreign universities

37 mio euros

Scholarships
for foreigners

Promoting young foreign elites
at German universities and

research institutes

68 mio euros

Scholarships 
for Germans

Promoting young German
leaders of the future

in their studies and research
abroad (including ERASMUS)

83 mio euros
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The DAAD network worldwide
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• National Agency for ERASMUS 

• National Structure for ERASMUS Mundus

• National Contact Point for TEMPUS and EU-
Cooperations with third countries

• Coordination of the EU/BMBF- Project „Promoting
Bologna in Germany“

• Co-Organisation of ASEM-Conference May 5/6, 2008

DAAD and the EU: A win win Situation
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• Student Mobility within Europe (Dr. Siegbert Wuttig)

• Euro-Mediterranean Partnership (Dr. Michael Harms)

• Development Co-operation: A focus on Africa (Dr. Ann ette Pieper de Avila)

• Language Policy (Dr. Annette Julius)

• Enhancing the Attractiveness of Europe as an Area fo r H. E. and Research 
(Dr. Christian Bode)

Agenda



Dr. Siegbert Wuttig
Brussels, 16 September 2008

Student mobility within Europe 

DAAD at the Interface of EU and National Education 
and Science Policies 
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Student Mobility Within Europe
National Agency for EU Higher Education Cooperation

• Current EU and national political objectives

• The 3 million ERASMUS goal

• DAAD: promotion of mobility from and to Germany

• Challenge: increasing student mobility in Europe 
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National Agency for EU Higher Education Cooperation

Current EU and national political objectivesCurrent EU and national political objectives

National 
Policies

EU 
Policies

Bologna 
Process

LLP/ERASMUS
*Increasing mobility: 
3 million goal , i.e. 
290,000 p.a. in 2012
*More joint programmes 
*Improving recognition

High Level Expert Group

*450,000 p.a. in 2012
*900,000 p.a. in 2015 

*1,400,000 p.a. in 2020

London Communiqué

Increasing mobility

• by removing obstacles

• by increasing the number of
joint programmes

• by the creation of flexible 
curricula

• by improving recognition

National objectives

DE: increasing mobility rate
for outgoings: 50% 
(20% study abroad)

DE: increasing mobility rate
for incomings: 10% 

1111
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Erasmus Student Mobility 2000/1 - 2012/13: 
The 3 million goal and the European picture
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Germany: Erasmus Student Mobility 2000/1 - 2012/13: 
The 3 million goal and the German picture 
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National Agency for EU Higher Education Cooperation

DAAD promotes
mobility from and 

to Germany

• Information
activities 
abroad 

• Improving student 
services 

• Funding Alumni
associations

• Supporting universities 
in implementing mobility-
friendly curricula
(information, funding)

• Awareness raising 
campaign (Go out!)

• Increasing amount of 
ERASMUS grants 

• Awarding national 
student grants 

• Supporting foreign 
language learning
activities 

• Supporting ECTS
implementation

Outward mobility

Inward mobility

14
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Increasing student mobility in Europe
National Agency for EU Higher Education Cooperation

• Better synchronisation of European and national mobili ty policies and 
programmes

• Increase of education budgets

• European partnerships to promote mobility

• European-wide campaign for student mobility



Dr. Michael Harms 

Brussels, 16 September 2008

Euro-Mediterranean Partnership

The Commitment of EU and DAAD
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Political Framework and EU Funding Instruments

• Barcelona Process , started in 1995

• Union for the Mediterranean : 
a common framework for further co-operation.

Aims: making the EuroMed partnership concrete 
and visible (HE sector only implicitly involved)
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Political Framework and EU Funding Instruments

EU Funding Instruments

- ENPI (European Neighbourhood Partnership Instrument), since 2007. 
- DCI (Development Co-operation Instrument)

- 7th Framework Programme for Research (2007-2013). Specific International Co-
operation Actions (SICA) with Mediterranean Partner Countries.

- TEMPUS IV (2007-2013). Majority of projects: curriculum development and university 
management

- ERASMUS Mundus External Co-operation Window . Supports individual mobility 
organised by university networks, in particular from non-EU countries to EU Member states. 
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Activities of DAAD in the region

More than 30 Lecturers (Egypt, Jordan, Israel, 
Yemen, Tunisia, Syria)

1 Branch Office (Cairo)

4 Information Centres (Amman, Damascus, Istanbul, Ankara)

2 Centres for German and European Studies 
(Haifa and Jerusalem)

4 “Export” Projects : German University in Cairo, 
German Jordanian University, German Turkish University

5 long-term guest professors (Palestine, Jordan, Israel, Egypt, Lebanon)

More than 4,500 Scholarships p.a. (Internationals and Germans)



Dr. Anette Pieper de Avila
Brussels, 16 September 2008

Development Cooperation: A Focus on Africa

DAAD at the Interface of EU and National Education and Science Policies 



21September 2008

Development Cooperation: A Focus on Africa

Political Framework

• G8 Summits in Gleneagles (2005) and Heiligendamm (2007)
• EU-Africa Summit in Lisboa (December 2007)

• Millenium Development Goals

Higher Education – a neglected thematic area

European Development Fund: € 22.7 billion (2008 - 2013)
Human and Social Development: € 1 billion / year

EU budget for specific cooperation with Africa in Higher Education:
40 million € (EDULINK, PSTICB, ERASMUS MUNDUS ECW)
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Development Cooperation: A Focus on Africa

Importance of higher education for development 
cooperation with Africa:

• Most effective promoter of development

• Need of well trained teachers for primary and secondary education

• Need of well trained specialists for industry, agriculture and health care

• Need of researchers to help solve global problems
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DAAD‘s strategy for development cooperation with Africa:

- Budget of 23 Million € per year

- Individual scholarships for young professionals and university staff

- Promoting networks of existing centres of excellence in Africa
(scholarships for Africans and Germans)

- Establishing five new centres of excellence (2,5 Mio/year)

- Fostering higher education management in East Africa

- Establishing an African Good Governance Network

- Linking African and German universities through partnership 
programmes

New „Player“: China

European countries: complementing instead of competing

Development Cooperation: A Focus on Africa



Dr. Annette Julius

Brussels, 16 September 2008

Language policy

DAAD at the Interface of EU and National Education 
and Science Policies
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EU: Pursues a policy of multilingualism....

...aiming at „linguistic diversity “ and „parity between languages “

...inviting member states „to promote “ their languages in other member states

...encouraging „greater use“ of distance learning technologies
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DAAD: Promoting linguistic diversity at home and ab road

• Lectureship Scheme 

• Mobility Schemes 
• Distance learning: DUO 

• Standardised testing: 

• Partnership programs

• Centres of German and 
European studies

• English-taught degree 
programmes

COMMON CHALLENGES FOR DAAD AND EU:

Employment status of DAAD lecturers in the EU

Language training within EU student mobility scheme s

Linguistic diversity in the European academic commu nity



Dr. Christian Bode

Brussels, 16 September 2008

Enhancing the 
Attractiveness of Europe 

as an Area of Higher Education and Research

DAAD at the Interface of EU and National Education 
and Science Policies
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„Europe … as the most competitive and dynamic knowledge- based
economy in the world“

ERA

Research

EHEA

Higher-Education

ECA

Culture

2010

The Lisbon Agenda
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%

Lisbon Target:
3% of GDP 

for R&D

R&D Budget and Support Structures – The Lisbon Target a nd its
Implementation

Country  Researcher/Academics  

USA 1,261,227 

Japan 675,330 

EU 1,178,237 

Germany 264,721 

France 186,420 

UK 157,662 
 

Researchers and Academics World -
wide:

Proportion of R&D expenditure relative to GDP (2006 )
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Global attractiveness of Europe
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Competitive Data US and EU

967.800327.564231.849Asian students

10.500 $24.400 $Expenditure p.A. per student

1,32,3Public Expenditure in H.E. as % GNP

2.7 mio0.59 mio1.34 mioInternational students

0,880,72Publications in science

727.293173.77060.451Patents

130.000325.000Graduates Engineering per year

8,15,7Researchers p. 1.000 persons (2001)

500166194Shanghai ranking

4.0004.000H.E.I.

132.000.00014.528.72816.887.182Students

8.10645.84534.138 GNP per capita $

6.700 mio305 mio493 mioPopulation

Total WorldUSAEuropean Union
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International Marketing for HE and Research in Europe:

• PEER-Consortium (DAAD, EduFrance,
Nuffic), British Council 2005 

• EHEFs (European Higher Education Fairs)
• EHEF with funding from 

EU Third-Country Programmes 
(First: Asia-Link, Bangkok Nov. 2004)

• Study on the perception of European HE in third 
• countries (ACA, DAAD et alii)

• Project „EU-Asia Higher Education Platform“

• Global Promotion Project (ACA, Nuffic, DAAD)

Attractiveness of Europe
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Attractiveness of Germany (1): 
Marketing Action Fields 2001 – 2007

Higher Education 
Marketing

511 presentations at education fairs 
94 fairs in 27 countries

48 Information Centres worldwide

Word-Image-Brands Research Marketing (since 2005):
46 projects in 14 countries,

59 single events, presentations at fairs and exhibitions,
numerous small events 

GATE Continuing Training
91 training seminars

Testimonial-Campaign
40 testimonials from 25 countries

Stand: Juni 2008
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Attractiveness of Germany (2): Promotion of Research

• South Corea: Opening 2006 in Seoul 
(coordination through DAAD)

• Small Events (South Africa) 

• German Egyptian Year of Science and 
Technology 2007

• German-Israelian Year of H.E. 2008

• 2008: India
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Countries of Origin (for intern. Students) Host Coun tries 

Germany Host Country No 3 und Country of Origin No 4!

  To Germany    
China�� 405.000 27.000  USA 590.000 
India 139.000 4.500  UK 318.000 
South Corea 96.000 5.500  Germany 260.000 
Germany 75.000 --  France 237.000 
Japan 63.000 2.500  Australia 211.000 
France 54.000 6.500  Japan 126.000 
Turkey 52.000 25.500  Russia 90.000 
Marocco 52.000 8.000    
 
 

Quelle: Wissenschaft Weltoffen 2008

24.000 international researcher and academics in Germ any!


